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Adamo Art Gallery
● Adamo Art Gallery is a small contemporary art gallery located in South 

Street Seaport, New York, NY.
● It represents 10 artists, primarily painters. Many of these artists work 

internationally.
● Although Adamo Art Gallery displays distinguished contemporary art, its 

website is out of date and does not match the quality of the artwork 
exhibited.

● The website content is currently limited to artists’ biographies, artwork 
images, and insufficient exhibition and contact information.

● The goal of our website redesign project is to identify potential users, 
expand the website’s content based on user needs, and create a fresh, 
modern design to the Adamo Art Gallery website.



Adamo Art Gallery Website

Current homepage Current artist’s page



Adamo Art Gallery Site Map
The first step of our redesign 

project was to inventory the 
current content of the 
website.

Based on the content 
inventory, the Corn Huskers 
created a site map for the 
current gallery website.

This allowed us to identify 
possible gaps in the website 
content and any potential 
organizational and 
navigational issues.



Competitive Review
After evaluating the current state of the Adamo 

website, we reviewed other art gallery websites 
to identify what kind of content we were missing 
and review possible redesign options.

We selected two competitor websites to review: a 
competitor in the New York metropolitan area 
and a competitor with multiple locations, 
including New York City and international cities. 

● Regional competitor: SculptureCenter
http://sculpture-center.org/home.htm 

● International competitor: Gagosian Gallery
http://www.gagosian.com/ 

We selected these websites because both include 
similar basic content also found in the Adamo 
site, but our competitors maintained a greater 
variety and depth of content.



Points of Comparison
We determined that the main functions of a 

gallery website are publicizing exhibitions 
and artists, creating written content 
about art and artists, and enticing users 
to visit the gallery’s physical location(s). 

We used these functions, as well as social 
media and navigation features, as points 
of comparison when conducting our 
competitive review. 

We broke down each function into smaller, 
detailed content points and compared 
what each competitor included against 
Adamo’s content.

In this table, we reviewed what information 
each competitor includes on their 
represented artists. Adamo lacks many 
of these content items, namely: detailed 
artwork information and related exhibition 
information



Points of Comparison
We also analyzed News and Press.

We reviewed how our competitors 
utilized their websites to inform 
their users about exhibitions 
(past, current and upcoming), and 
what written material is posted 
about the gallery and its events. 

From this review, we concluded 
that providing detailed information 
about current events,  exhibits, 
and news is an important way 
galleries advertise and entice 
visitors to their locations.

Adamo has no news or event 
information on its website.



Points of Comparison 
Another dimension we investigated 

was Navigation and Design. 

Both the Gagosian and 
SculptureCenter websites are 
easy to navigate. They both had 
good contrast, creating easy to 
read websites with static pages 
that allow for easier navigation. 

The design of each site reflected 
modern design principles, 
portraying the galleries as up-to-
date and conscious of current 
trends in graphic design.

In contrast, Adamo’s design and 
navigation feel dated and clunky. 
It lacks features like search and 
relies heavily on pop-ups.



User Research
After the conclusion of our competitive review, we began form a better idea of what additional 

content could be added to Adamo’s website. Our next step was to figure out what kind of 
content users want and need.

To get a better idea of how users typically use art gallery websites, we carried out research 
with actual users. We targeted four distinct types of potential user for the Adamo Art Gallery 
site:

●Undergraduate Art School Student
●New York City Tourist
●Avid Art Gallery Visitor
● Fine Artist

Each group member of the Corn Huskers used two research methods: an online survey and in-
person interviews.



User Research Methods - Survey

The online survey asked users when they look a website (e.g. before/after visiting), how they accessed the 
website (e.g. computer, mobile device), and what type of content they looked for (e.g. hours, events).



User Research Methods - Interviews
Each team member also conducted two in-person, semi-

structured interviews for each user type.

We created an interview guide to share among team 
members, but interviewers were not required to strictly 
adhere to the questions (excerpt on right).

The interview fleshed out the data we collected in the online 
survey by asking for more detailed information about 
what kind of content users found most important for art 
gallery websites, what features were frustrating, how 
users evaluated art gallery websites, and how they made 
decisions to visit the gallery.

Although each distinct user type had different motivations 
for visiting an art gallery website, the results from the 
online survey and interviews indicated that overall users 
tended to use art gallery or museum websites to find 
exhibition information, location and hours, artwork 
images, information about artists, and information about 
the gallery itself. Finding this information quickly and 
easily was important to all users types.



Personas and Scenarios
We used the results of our 

user research to create four 
personas and scenarios 
based on each type of user.

Each persona summarized a 
typical user’s needs, goals, 
and background. The 
scenarios described 
hypothetical uses of the 
Adamo Art Gallery website 
by each user type.

These tools allowed us to 
better understand how a 
user would interact with the 
gallery site and keep our 
designs grounded in users’
needs.



User Research - Card Sort
The last phase of our user 

research was a card sort 
study. To guide our 
reorganization of the website, 
we created 31 cards 
representing possible new 
content items for the website 
(list of cards on right). 

We created these cards based 
on our previous user 
research and competitive 
review. Participants were 
asked to sort the cards into 
organizational categories. 

Eleven participants completed 
the study and sorted the 
cards into an average of 7 
categories.

Current Content Items on Adamo Art 
Gallery

Proposed Content Used for Card Sort 
Study

Artist Biography
Images of Artwork
Contact Information
Exhibit Information (currently on display)
Subscribe to mailing list

Map of location
Gallery information (opening hours, directions, contact)
History of gallery
History of local neighborhood
Images of gallery
Current exhibition information
Current exhibition images
Upcoming exhibitions
Past exhibitions
News/press items
Mission statement
Artist biography
Images of artwork
Artist news/press
Artist exhibition history
Blog posts
Staff biographies
Board of Directors
Calendar/Upcoming events
Subscribe to mailing list
Artwork submission information
Employment/volunteer information
Social Media (Facebook, Twitter, Instagram, Tumblr)



Revised Site Map
We created a new site 

map that included 
more content items 
and grouped content 
based on the results 
of the card sort.

Participants in the 
card sort study often 
cross-categorized 
certain content, so 
we proposed linking 
that content in 
multiple categories 
(represented by a 
dotted line in the site 
map).



Sketches and Wireframes
Each group member created hand-drawn 

sketches of selected proposed website pages 
from the redesigned site map. Based on the 
hand-drawn sketches, digital sketches were 
created and then compared within the group. 

Wireframes for the homepage and several 
secondary pages were created based on the 
digital sketches, which included all the 
necessary details and annotations for the 
given page. 

After comparing wireframes, the Corn Huskers 
created a final Website Redesign Prototype. 
We combined the results of our user research 
and design ideas to propose a new, up-to-date 
website design for Adamo Art Gallery.



Website 
Redesign 
Prototype



Homepage
Homepage for the new 

Adamo Art Gallery 
website.

Image carousel will scroll 
through images of 
current exhibition 
artwork. The images 
link directly to the 
corresponding individual 
exhibition page.

Work with Us links to a 
secondary page within 
the Adamo website.

The search function will 
search across the entire 
website.

Social media items will link 
directly to the third-party 
website.



Finding an 
Upcoming 
Exhibition



Homepage - Dropdown Menu
Exhibitions menu 

will have a drop 
down feature for 
users to select 
either Current 
exhibitions, 
Upcoming 
exhibitions, or 
Past exhibitions.

All other top level 
navigation items 
are static.



Exhibition Landing Page
Each Exhibition 

page will have a 
landing page 
displaying 
thumbnails, titles, 
and dates of each 
individual 
exhibition.

Clicking on a image 
will bring the user 
to the individual 
exhibition 
information page.



Individual Exhibition Page
Each individual 

exhibition page 
will display a 
featured image, 
thumbnails, 
exhibition title, the 
dates of the 
exhibition, and a 
description of the 
exhibition.

This style is 
consistent across 
all individual 
exhibition pages.



When a user clicks 
on a image 
thumbnail, it will 
swap out the 
featured image for 
the selected 
image.

The thumbnail will be 
greyed out, 
indicating which 
thumbnail is 
currently being 
displayed in the 
featured image 
position.

Individual Exhibition Page - Image Swap



Finding an 
Artist



Artists Landing Page
Selecting Artists

from the top level 
navigation will 
bring the user to a 
landing page with 
all the artists 
represented by 
Adamo Art Gallery 
and thumbnails of 
one of their works.

This page will have a 
vertical scroll to 
accommodate all 
10 artists and their 
thumbnail images.



Individual Artist Page
Each individual artist 

page will display a 
featured image, 
thumbnails, artist 
name, artist 
biography, exhibition 
history (with links to 
individual exhibition 
pages if applicable, 
and a list of press 
and news items.

This style is consistent 
across all individual 
artist pages.



When a user clicks 
on a image 
thumbnail, it will 
swap out the 
featured image for 
the selected 
image.

The thumbnail will be 
greyed out, 
indicating which 
thumbnail is 
currently being 
displayed in the 
featured image 
position.

Individual Artist Page - Image Swap



Finding 
Directions to 
the Gallery



Visit Adamo Art Gallery 
Selecting Visit from the 

top level navigation 
brings the user to the 
Visit page, which will 
display a map, 
telephone number, 
email contact, and 
directions by bus and 
train.

The map is populated by 
Google Maps and will 
be interactive.

The email contact is a 
hyperlink.

All other text is static.



Thanks!


