Adamo Art Gallery

Website Redesign
Project Summary

Prepared by the Corn Huskers
December 10, 2013



Adamo Art Gallery

Adamo Art Gallery is a small contemporary art gallery located in South
Street Seaport, New York, NY.

It represents 10 artists, primarily painters. Many of these artists work
internationally.

Although Adamo Art Gallery displays distinguished contemporary art, its
website is out of date and does not match the quality of the artwork
exhibited.

The website content is currently limited to artists’ biographies, artwork
images, and insufficient exhibition and contact information.

The goal of our website redesign project is to identify potential users,
expand the website’s content based on user needs, and create a fresh,
modern design to the Adamo Art Gallery website.



Adamo Art Gallery Website
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Jivko Mutaphchiev's creative genius was |
discovered at an early age. While still a Fine Art

ARTISE ABT!SE Academy student, he gained critical acclaim
and international recognition by exhibiting in the
CONTAG : ~ Museum of Modern Art "Fontainebleau" in Paris.
- Ccol m y i 2 In 1993, he became a member of the

8 prestigious art foundation, "Taylor" in Paris,
suBsCRIBENN == France.
- Passionate expressions of sophisticated
eroticism in one work are juxtaposed with aggressive power
symbeolism in another. Inspired by music, games of risk, and the
limitless perfection of the human body, the artist portrays scenes
of intimacy, isolation, and triumph that inspire thought of simple
pleasures but also complex philosophies. An idiosyncratic element
of Mutaphchiev's art works is a mysterious layer of coded script
that penetrates and hovers above figures and background.

Mutaphchiev's flourishing career spans over twenty years of solo
exhihitions in museums and nallaries all aver the world. In 2006. he

Current homepage Current artist’s page



Adamo Art Gallery Site Map
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The first step of our redesign
project was to inventory the
current content of the
website.

Based on the content
inventory, the Corn Huskers
created a site map for the
current gallery website.

This allowed us to identify
possible gaps in the website
content and any potential
organizational and
navigational issues.



Competitive Review

After evaluating the current state of the Adamo
website, we reviewed other art gallery websites
to identify what kind of content we were missing
and review possible redesign options.

@ NORTH PACIFIC
OCEAN

We selected two competitor websites to review: a RS
competitor in the New York metropolitan area
and a competitor with multiple locations,
including New York City and international cities.

e Regional competitor: SculptureCenter
http://sculpture-center.org/home.htm GAGOSIAN GALLERY

e International competitor: Gagosian Gallery
http://www.gagosian.com/

We selected these websites because both include
similar basic content also found in the Adamo
site, but our competitors maintained a greater
variety and depth of content.




Points of Comparison

We determined that the main functions of a
gallery website are publicizing exhibitions
and artists, creating written content

Artists SculptureCenter Gagosian about art and artists, and enticing users

to visit the gallery’s physical location(s).

Separate page for Artists N Y

We used these functions, as well as social

media and navigation features, as points
Prices N N of comparison when conducting our
competitive review.

Images Y Y

Detailed artwork information Y Y

We broke down each function into smaller,

detailed content points and compared
Biography v v what ea,lch competitor included against
Adamo’s content.

Video interviews Y Y

Related Exhibitions N Y

In this table, we reviewed what information
each competitor includes on their
represented artists. Adamo lacks many
of these content items, namely: detailed
artwork information and related exhibition
information



Points of Comparison

Mews/Press SculptureCeanter Gagosian
Exhibitions Y Y
Past Y Y
Current Y (Note: Clossd for install) Y
Upcoming Y A

Mews

Y

Pracs Releases

Y

Prass Clippings

Publications

Digital

Print

We also analyzed News and Press.

We reviewed how our competitors
utilized their websites to inform
their users about exhibitions
(past, current and upcoming), and
what written material is posted
about the gallery and its events.

From this review, we concluded
that providing detailed information
about current events, exhibits,
and news is an important way
galleries advertise and entice
visitors to their locations.

Adamo has no news or event
information on its website.



Points of Comparison

Another dimension we investigated
was Navigation and Design.

Both the Gagosian and

Navigation SculptureCenter Gagosian SculptureCenter websites are
easy to navigate. They both had
Search function ¥ ¥ good contrast, creating easy to

read websites with static pages

kol i i that allow for easier navigation.

Tap-level navigation Y Y

The design of each site reflected
Contrast Y Y modern design principles,
portraying the galleries as up-to-

Readabilt ¥ ¥
= date and conscious of current

Scalability N N trends in graphic design.

Pop-Ups vs Static Static Static In contrast, Adamo’s design and

navigation feel dated and clunky.
It lacks features like search and
relies heavily on pop-ups.



User Research

After the conclusion of our competitive review, we began form a better idea of what additional
content could be added to Adamo’s website. Our next step was to figure out what kind of
content users want and need.

To get a better idea of how users typically use art gallery websites, we carried out research
with actual users. We targeted four distinct types of potential user for the Adamo Art Gallery
site:

e Undergraduate Art School Student

e New York City Tourist

e Avid Art Gallery Visitor

e Fine Artist

Each group member of the Corn Huskers used two research methods: an online survey and in-
person interviews.



User Research Methods - Survey

How many times in the last year have you visited an art gallery or museum? .
_ What were you trying to find?
. 0-2times 2 13%
5-6 times [2]—— 7+ times [4] ) .

) J-4times ¥ 47% Mothing in particular- just casual browsing H
56 times 2 13% Academic research on art or artist
T+times 4 2% Shop for items
‘[} 2 times [2] Opportunities to exhibit my own artwork
3-4 times [7]—— Contact information
Reputation of gallery/museum
History of gallery/museum

- 1 B Responses
Did you lock at the galleryimuseum's website before you visited? News or press ftems |

Yes 12 &% Events at the gallery/museum -

— nory No 3 20% SER (R—
Artwork images

Informati xhibitior
nformartion on exni ns
PO et e e P Pt ey
Hours/location
Yes[12] 0051152253 35 4 45

The online survey asked users when they look a website (e.g. before/after visiting), how they accessed the
website (e.g. computer, mobile device), and what type of content they looked for (e.g. hours, events).



User Research Methods - Interviews

Each team member also conducted two in-person, semi-
structured interviews for each user type.

We created an interview guide to share among team
members, but interviewers were not required to strictly
adhere to the questions (excerpt on right).

The interview fleshed out the data we collected in the online
survey by asking for more detailed information about
what kind of content users found most important for art
gallery websites, what features were frustrating, how
users evaluated art gallery websites, and how they made
decisions to visit the gallery.

Although each distinct user type had different motivations
for visiting an art gallery website, the results from the
online survey and interviews indicated that overall users
tended to use art gallery or museum websites to find
exhibition information, location and hours, artwork
images, information about artists, and information about
the gallery itself. Finding this information quickly and
easily was important to all users types.

Il WWarm-up
Do you visit art galleries ar museums often?
What do yau think about when you think of "art gallery"?
Is it something different than a museum? How is it different?
What sort of thing would you expect to find at an art gallery?

IIl. Main Questians
When did you last visit a museum or art gallery? Can you tell me a little bit about it?

Did vou look at the website beforehand? What were you trying ta find?

What kind of experiences have you had with a museumn or gallery website? Could you
describe it for me?

If you looked at the exhibition information on the wehsite, were you looking for just current
exhibition information? Were you also interested in past or upcoming exhibits?

Do you think vou can tell what a gallery or museumn's reputation is just from the website?
What makes you say that?

Mews York has a lot of art galleries and museums - what makes you decide to visit one
place over another?

Have you ever decided not ta visit a gallery ar museum in person based on what yau saw
on the website? Why was that? OR Can you imagine a scenario where the wehbsite might
dissuade you from visiting the gallery in person?




Personas and Scenarios

We used the results of our

user research to create four

personas and scenarios

based on each type of user.

Each persona summarized a

typical user’'s needs, goals,

and background. The
scenarios described
hypothetical uses of the

Adamo Art Gallery website

by each user type.

These tools allowed us to
better understand how a

user would interact with the

gallery site and keep our

designs grounded in users’

needs.

Kiki Anderson

Age 19

Candidate for BFA in Painting
Student at Strathmore College
Location: New York City

“There’s so much that | want to do and see!”

Kiki is an ambitious young artist ond student. She is alwoys busy in the studio making new work,
writing essays for closs, and exploring the cily with her friends. Though painting is her passion,
she also takes her liberal arts closses very serioushy. She is ing how to be ful with
her time in order to get good grades as well as experience as much cily culture as possible,
Though she is very technology =avvy and is constantly navigating the city with her smartphone,
Kiki hopes that one day she will be knowledgeable encugh to know how to navigate the cily and
give art gallery dati without Hing t gy

Technical skills

Inspirations Research Goals
Uses both PC and Mac interfaces

Contemporary art galieries  Finding relevant sources
Music from local bands Using efficient, intuitive tools ~ Adobe Photoshep

Thrift stores Finding what she needs fasi Digital Phategraphy
Using visually pleasing sites Blagging
Social Media

HiLtary HIrsT

Age: 26

LLives in: New York City

Education: Vassar College, BA in Art History

‘Occupation: Research Assistant

Hobbles: Phatography, volunteering, indie music and films
Favorite websites: ARTnews, Artsy, The Atlantlc, Buzzfeed,
Facebook, Instagram, New York Times

Tm a native New Yorker who really loves the whole art gallery scene.
1was an Art History major in college and interned for several major

New York museums while still In school. After graduating, I couldnt
find a good Job in the art field but 1 still volunteer at the Whitney
Museum on the weekends to stay connected the art world. My job is
(OK but when I'm not there I just want to forget all about it.

1 try to visit a museum or art gallery at least once a month. I find out
about good art exhibitions mainly from reading Timeout New York
and the Arts Section of the New York Times. There's so much going
an in New Yorkl It's one of the things 1 love the most about this city,
but it can be overwhelming. T dort have a lot of free time, so I only
want to see the best exhibitions. If it looks like a gallery doesn' have
good artwork or isn't a cool space, I probably won' go. The gallery's
website usually gives me a good idea of that: [ always check the
exhibition images online first before I visit, It's really annoying when
a gallery website makes basic info like exhibition dates and opening
hours hard to find. i an exhibit is really interesting il put pictures an
2 | my Instagram (Tm on my smartphone a lot). I really like taking my
= == friends to new galleries ['ve discovered.

“Im looking for exhibitions that really spark my interest and
make me excited to learn something new.”



User Research - Card Sort

The last phase of our user

research was a card sort
study. To guide our
reorganization of the website,
we created 31 cards
representing possible new
content items for the website
(list of cards on right).

We created these cards based

on our previous user
research and competitive
review. Participants were
asked to sort the cards into
organizational categories.

Eleven participants completed
the study and sorted the
cards into an average of 7
categories.

Current Content Items on Adamo Art
Gallery

Proposed Content Used for Card Sort
Study

Artist Biography

Images of Artwork

Contact Information

Exhibit Information (currently on display)
Subscribe to mailing list

Map of location

Gallery information (opening hours, directions, contact)
History of gallery

History of local neighborhood
Images of gallery

Current exhibition information
Current exhibition images
Upcoming exhibitions

Past exhibitions

News/press items

Mission statement

Artist biography

Images of artwork

Artist news/press

Artist exhibition history

Blog posts

Staff biographies

Board of Directors
Calendar/Upcoming events
Subscribe to mailing list

Artwork submission information
Employment/volunteer information
Social Media (Facebook, Twitter, Instagram, Tumblr)




Revised Site Map

Revizad Site Map for Adamo Art Gallery (proposed)

Corn Huskers We created a new site

map that included
more content items

: o News and Gallery Artwork Work with
Artists sxhibifions Events Information Submission Us and grouped content
_ ' based on the results
ap o i _.-" Current Recent news Board o Submission ob/Internshi
L:c:ﬁnfn Blog::?sl:g & ! exhibition info urli::Ies Dire:‘:orfs Gubidelines JC’:;L:iunit::: Of the Card Sort.

Images of o Images of

Opening
hours

Mission Submit your

Blog posts Statement Artwork

Volunteer

Artwork Exhibition

Participants in the

Diections News/press L] s sl members card sort study often

_,c:md .m:u Exhibition . hf‘::? Calendar Hg;.lr:r of CI'OSS.-Categorlzed

phane numbear history of artist xhibitions ('] Certaln Content, SO
NewsiPress Haiing s Neiohoomiaod we proposed linking

that content in
multiple categories
(represented by a

] Footer Navigation dotted line in the site

Like on Follow us Follow us on Follow us on p).
Facebook Instagram Tumblr Twitter

Images of
Gallery

content

Key
....... Cresa-lnked




Sketches and Wireframes
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Each group member created hand-drawn
sketches of selected proposed website pages
from the redesigned site map. Based on the
hand-drawn sketches, digital sketches were
created and then compared within the group.

Wireframes for the homepage and several
secondary pages were created based on the
digital sketches, which included all the
necessary details and annotations for the
given page.

After comparing wireframes, the Corn Huskers
created a final Website Redesign Prototype.
We combined the results of our user research
and design ideas to propose a new, up-to-date
website design for Adamo Art Gallery.



Website

Redesign
Prototype




Homepage

Homepage for the new
Adamo Art Gallery
website.

Adamo Art Ga“el’y Visit  Exhibitions Artists Events Press  Artwork Submissions About the gallery Image carousel W||| SC['O”
through images of
current exhibition
artwork. The images
link directly to the
corresponding individual
exhibition page.

200 Water Street, Suite 510
New York, NY 10038
6446-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us links to a
secondary page within
the Adamo website.

Twitter
“instagram The search function will
—— search across the entire
“Facebook website.

Social media items will link
directly to the third-party
website.




FiInding an

Upcoming
Exhibition




Homepage - Dropdown Menu

Exhibitions menu
will have a drop
down feature for

Adamo Art Ga“ery Visit | Exhibitions | Artists  Events  Press  Artwork Submissions ~ About the gallery

Upcoming
200 Water Street, Suite 510 users to Select
MNew York, NY 10038 Current

646.522-2304 Past : either Current
Monday-Friday 10am-5pm . exhibitions,
Upcoming
exhibitions, or
Past exhibitions.

Weekends by appointment

All other top level
navigation items
are static.




Exhibition Landing Page

Each Exhibition
page will have a
Adamo Art Gallery Visit Exhibitions Artists  Events Press Artwork Submissions  About the gallery |anding page
displaying
thumbnails, titles,
and dates of each
individual
exhibition.

200 Water Street, Suite 510
New York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us

Clicking on a image
will bring the user
to the individual
Ja‘::::‘rh:: Ta’lﬁ i;:\;i 4 May 1:]:::;5::::“6 2014 exhibition

information page.

—
Twitter
D
—_—
Instagram
L
Facebook
L ———




Individual Exhibition Page

Adamo Art Gallery

200 Water Street, Suite 510
Mew York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us

Instagram

Facebook

Visit  Exhibitions  Artists

Summer
ail on canvas, 48 x 52 inches

Artwork Submissions  About the gallery

Moisey Kogan Retrospective
May 18-September 6 2014

Moisey Kogan is a renowned classical artist,
whose works are now sold at Christie's auctions.
Kogan took part in Word War Il in 1941-1945. In
1953, he graduated from the Surikov Academy of
Arts in Moscow. He is the master of characteristic
Russian: rural architectural landscapes.

A great influence and inspiration to Kogan's
work came from the poet Sergei Essenin. Many
of Kogan's paintings are imbued with Essenin's
paetry and lyric, calorful songs in themselves.
This is poetry in line and celor. If one approaches
this art fram the point of artistic form, then
Moisey Kogan's rural motifs may be
characterized as geodesic naivet, and are noted
for their spontaneity, sincerity, and simplicity.

]

[=]

Each individual

exhibition page
will display a
featured image,
thumbnails,
exhibition title, the
dates of the
exhibition, and a
description of the
exhibition.

This style is

consistent across
all individual
exhibition pages.



Individual Exhibition Page - Image Swap

Adamo Art Gallery

200 Water Street, Suite 510
Mew York, WY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us

Instagram

Facebook
e —

Visit  Exhibitions  Artists

Winter Marning

ail on canvas, 35 x 50 inches

Artwork Submissions  About the gallery

Moisey Kogan Retrospective
May 18-September 6 2014

Moizsey Kogan is a renowned classical artist,
whose works are now sold at Christie's auctions.
Kogan took part in Waord War Il in 1941-1945. In
1953, he graduated from the Surikov Academy of
Arts in Moscow. He is the master of characteristic
Russian: rural architectural landscapes.

A great influence and inspiration to Kogan's
wark came from the poet Sergei Essenin. Mary
of Kogan's paintings are imbued with Essenin's
paetry and lyric, colorful songs in themselves.
This is poetry in line and color. If cne approaches
this art fram the point of artistic form, then
Maisey Kogan's rural matifs may be
characterized as geodesic naivet, and are noted
for their spontaneity, sincerity, and simplicity.

=]

[=]

When a user clicks
on a image
thumbnail, it will
swap out the
featured image for
the selected
image.

The thumbnail will be
greyed out,
indicating which
thumbnail is
currently being
displayed in the
featured image
position.



FiInding an

Artist




Artists Landing Page

Adamo Art Ga“ery Visit  Exhibitions  Artists  Events Press  Artwork Submissions

200 Water Street, Suite 510
Mew York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Waeekends by appointment

Work with Us

Twitter

Yavor Tsanev Jivko Mutaphchiev

Instagram

Facebook
| S|

About the gallery

[>]
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Selecting Artists
from the top level
navigation will
bring the user to a
landing page with
all the artists
represented by
Adamo Art Gallery
and thumbnails of
one of their works.

This page will have a
vertical scroll to
accommodate all
10 artists and their
thumbnail images.



Individual Artist Page

Adamo Art Gallery

200 Water Street, Suite 510
New York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us

Facebook

Visit

Exhibitions  Artists  Events

oil on canvas, 12 x 16 inches

Press  Artwork Submissions  About the gallery

Jivko Mutaphchiev

Jivko Mutaphchiev's creative genius was discovered at an
early age. While still a Fine Art Academy student, he
gained critical acclaim and international recognition by
exhibiting in the Museum of Modern Art "Fontainebleau”
in Paris. In 1993, he became a member of the prestigious
art foundation, "Taylor" in Paris, France.

Passionate expressions of sophisticated eroticism in one
work are juxtaposed with aggressive power symbaolism in
another. Inspired by music, games of risk, and the
limitless perfection of the human body, the artist portrays
scenes of intimacy, isolation, and triumph that inspire
thought of simple pleasures but also complex
philosophies. An idiosyncratic element of Mutaphchiev's
art warks is a mysterious layer of coded script that
penetrates and hovers above figures and background.

Exhibition History

Works on Canvas
January 11-May 12014
Adamo Art Gallery

Press.

=]

[T

Each individual artist
page will display a
featured image,
thumbnails, artist
name, artist
biography, exhibition
history (with links to
individual exhibition
pages if applicable,
and a list of press
and news items.

This style is consistent
across all individual
artist pages.



Individual Artist Page - Image Swap

Adamo Art Gallery

200 Water Street, Suite 510
MNew York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Work with Us

Facebook

Visit

Exhibitions  Artists

Pool
acrylic on carwas, 28 x 35 inches.

Events

Press  Artwork Submissions  About the gallery

Jivko Mutaphchiev

Jivko Mutaphchiev's creative genius was discovered at an
early age. While still a Fine Art Academy student, he
gained critical acclaim and international recognition by
exhibiting in the Museum of Modern Art "Fontainebleau”
in Paris. In 1993, he became a member of the prastigious
art foundation, "Taylor” in Paris, France.

Passionate expressions of sophisticated eroticism in one
work are juxtaposed with aggressive power symbalism in
another. Inspired by music, games of risk, and the
limitless perfection of the human body, the artist portrays
scenes of intimacy, isolation, and triumph that inspire
thought of simple pleasures but also complex
philosophies. An idiosyneratic element of Mutaphchiev's
art warks is a mysterious layer of coded script that
penetrates and hovers above figures and background.

Exhibition History
Works on Canvas

January 11-May 1 2014
Adame Art Gallery

Press

=]

-

When a user clicks
on a image
thumbnail, it will
swap out the
featured image for
the selected
image.

The thumbnail will be
greyed out,
indicating which
thumbnail is
currently being
displayed in the
featured image
position.



Finding

Directions to
the Gallery




Visit Adamo Art Gallery

Adamo Art Gallery

200 Water Street, Suite 510
New York, NY 10038
646-522-2304
Monday-Friday 10am-5pm
Weekends by appointment

Visit

Exhibitions  Artists

Events

Press
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Artwork Submissions  About the gallery
CONTACT

Tel: 646-522-2304

Email: Marina@AdamoArtGallery.com

DIRECTIONS

By train:
Take the 2, 3 or the J to Fulton
Street and walk to Water Street.

By bus:
Take the M15 to the Pearl Street/
Fulton Street stop and walk to
Water Street.

Selecting Visit from the
top level navigation
brings the user to the
Visit page, which will
display a map,
telephone number,
email contact, and
directions by bus and
train.

The map is populated by
Google Maps and will
be interactive.

The email contact is a
hyperlink.

All other text is static.






